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The Challenge
Most people do not know that the Library fundraises

The Good News
People we talk to – LOVE the Library



What Next?
Let’s hire a great agency and create a campaign that 

accomplishes three main objectives.

BUILD AWARENESS                                    

(about giving to the Library) 

+  

RAISE MONEY

(secure micro-donations under $1000) 

+ 

INCREASE FOLLOWERS 

(across all social channels) 



Key Action Items

1. 
Build a campaign that drives to an ask.

A fundraising campaign 

can be an awareness campaign.

2. 
Everything we do will happen on social 

and be about getting people to tell the world 
why they love the Library.



campaign



What have we created?  
A rallying cry. 

A badge of honour. 

A discussion starter.

We’re inviting people (just like you!) to stand up and make 
public their deep connection to Toronto Public Library — a 
connection many aren’t even aware of — whether they 

use the Library today or did long ago. A connection that is 
true and enduring, and inspires people to give.



I’m Library People.



Who are Library People? 
Whether you are a library user, or not, if you stand by the core 

values of Toronto Public Library, and you want to have a 
conversation about the importance of public libraries and how 

they enrich the lives of Torontonians…                                         

then you are “library people”. 

You believe in equity, diversity, intellectual freedom, innovation, 

inclusion, integrity, accountability and quality service,                 

for everyone in Toronto.



creative



Value Statements



Facebook and Twitter



how you can
get involved



It’s Simple! 
Select your social media channel of choice and 

 tell your personal story

 post what you believe in

 spread the word to your network

And let people know why you love Toronto Public Library. 

#IMLIBRARYPEOPLE



For Example 





#IMLIBRARYPEOPLE

imlibrarypeople.ca


