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Mr. Karl Druckman

City Solicitor's Office

City of Toronto, Legal Services
55 John Street, Metro Hall

Stn. 1260, 26th Floor

Torento, Ontario M3V 306

Dcar Mr. Druckman:

Re: Consent to the Use of the Trade-mark RAMP by Housing Services Inc {(a
Toronto Community Housing Cerporation subsidiary)

It was a certainly a pleasure speaking with you. Thank you, again, for your time and
assistance with this matter.

As you know, we act for the Toronto Community Housing Corporation and its wholly-
owned subsidiary, Housing Services Inc. In particular, we are writing on behall of
Housing Services Inc. to seek the consent of the Toronto Public Library Board to the
adoption, use and registration of the trade-mark RAMP by HSL

During our conversation you requested that [ forward to your attention a brief “proposal’
on behalf of our client outlining its intended use of the proposed mark RAMP and setting
out the differences between its services and the services of the Toronto Public Library
Board in association with the mark RAMP.

Please {ind encloscd the requested brief proposal. Please consider this letter and
attachment as a starting point for our discussions. Thereforc, to the extent that you or the
Toronto Public Library Board may have any questions, please feel free to contact me.
Qur client has asked us to convey its utmost willingness to be of as much assistance as
possible to vou and the Toronto Public Library Board in considering its request and,
hopefully, securing the Board’s eonsent.
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On behall of cur client, we thank vou in advance for vour continued assistance with this
matter and look forward to hearing from vou. In the meantime, if we may be of any

further assistance, please do not hesitate to contact me.

Yours very truly,

ce: Ms. Jane Pyper, Toronto Public Library Board (by e-mail)
Mr. Howie Wong, Toronto Community Housing Corporation {(by e-mail)

Enels,
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Proposal

on behalf of Toronto Community Housing Corporation

Jor the use of the trade-mark RAMP

The Toronto Community Housing Corporation (“TCHC™ or “our client™) and its wholly-
owned subsidiary, Housing Services Inc. ("HSI™), one of the largest social housing
providers in North America and home to about 164,000 tenants in communities across
Toronto.

We are writing on behalf of HSI to seek the consent of the Toronto Public Library Board
{the “Board”) to the adoption, use and registration of the trade-mark RAMP by HSIL

. A Brief Introduction to TCHC and HS!

TCHC is a wholly-owned subsidiary of the City of Toronto. It has a 13-person board
comprised of 3 members of City Council and the Mayor of Toronto (or his designate).
TCHC is the largest social housing provider in Canada and the second largest in North
America.

TCHC is home to about 164,000 low and moderate-income tenants in 58,000 houscholds,
including seniors, families, singles, refugees, recent immigrants to Canada and people
with special needs. Our tenants come trom diverse backgrounds. This diversity includes
characteristics such as age, education, language, sexual orientation, mental and physical
disability, religion, ethnicity and racc as well as increasing diversity in lifestyles and
values.

TCHC's portfolio includes more than 360 high-rise and low-rise apartment buildings, as
well as about 800 houses and duplexes throughout the city of Toronto. The key areas of
the city within which TCHC operates include Regent Park, Don Mount Court and
Lawrence Heights,

HSI a TCHC subsidiary, provides professional property management services to TCHC
and other non-profit social housing providers in Ontario.

. The Board’s Official Mark RAMP

The Board is the owner of the official mark RAMP (application number 915,608),
Section 9 of the Trade-marks Act (the “Act”), among other things, entitles a public
authority to ask the Registrar of Trade-marks to give notice of its adoption and use of a

trade-mark in association with wares and services. Such a mark is referred to az an
“official mark™.

On December 29, 2003, the Board asked the Registrar of Trade-marks to give notice of
its adoption and use of a trade-mark RAMP in association with wares and services. On
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June 2, 2004, the Registrar of Trade-marks gave public notice of the Board's adoption
and use of the official mark RAMP, by publishing said notice in the Trade-marks
Jowurnal.

As a result, and pursuant to Section 9{1 W n){(iii} of the Act, among other things, no person
is allowed to adopt in connection with a business a trade-mark that is likely to be
mistaken for the Board’s RAMP official mark.

Section 9(2)(a) of the Acr does, however, permit the adoption, use and registration of a
trade-mark that is likely to be mistaken for an official mark with the consent of the public
authority.

Therefore, on behall of HS1 we are secking the consent of the Board to the adoption, use
and registration of the trade-mark RAMP by HSI for use in association with
“construction, maintenance and call centre services”.

. Use of the Official Mark RAMP by the Board

The official mark RAMP is used by the Board in association with that portion of its
website (<www . torontopubliclibrary.ca>) devoted to Toronto teens (accessible at the
URL <http://ramp.torontopubliclibrary.ca>) (the “RAMP Website”). The RAMP
Website 1s described as

The Scoop
. RAMP is Toronto teens’ online gateway and meeting place
* RAMP is a collaborative project of the Toronto Public
Library staff and teen volunteers
. RAMP was made possible by a grant from OW Ineentive
Funds

10 Cool Things You Can Do on RAMP:

Discuss your ideas and concerns with other teens
Share your writing and art work

. Send in reviews of books, movies and music

. Find out about Teronto community services for teens
J Get help with vour homework

U (et the scoop on jobs and volunteering opportunities
. Find out about help in emergency situations

. Learn how to take care of vour body and soul

. ¥ind out about fun stuff to do in Toronto

. Get connected to your lbrary

The primary users of the Board RAMP Website are Toronto teens. The Board RAMP
Website is intended o be an educational forum, a support forum and a peer networking
forum.
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The Board alse publishes (or authorizes the publication of} a newsletter titted “ramp
offline ~ Toronto Public Library for Teens”.

. Proposed Use of the Mark RAMP by HST

HSI1 is interested in using the trade-mark RESIDENTIAL ASSET MANAGEMENT
PROGRAM in asscciation with carrying on its business of providing property
management serviees, such as 24/7 call centre, fire and life saiety response, building and
landscaping and small project design and construction (the “HSI Services™).

It is from the proposed trade-mark RESIDENTIAL ASSET MANAGEMENT
PROGRAM that HSI developed the proposed mark RAMP, as an acronym consisting of
the first letter of each of the four (4) words comprising the proposed trade-mark
RESIDENTIAL ASSET MANAGEMENT PROGRAM.

HSI intends to use the proposed trade-mark RAMP in association with the 1181 Services
as well,

The primary consumers of the HSI Services are the tenants of the HS1 housing, together
with any other individuals or businesses with whom HSI deals with in connection with its
business and/or the HSI Serviees.

. No Likelihood of Confusion

In connection with our client’s request, it is important 1o note that the use of the proposed
trade-mark RAMP by HSI in association with the HST Services will not:

(a} be mistaken for the Board's official mark RAMP (pursuant to Scction 9 of
the Trade-marks Act); or

(b) be confusing with the Board’s use of the mark RAMP in association with
the RAMP Website,

The intended vsers of the RAMP Website are a completely distinct and separate group of
consumers from the intended users of the HSI Services. The nature of the RAMP
Website and the HSI Services is also fundamentally different, including in terms of
channel of provision of such services.

We, therefore, respectfully submit that this is a most appropriate case for the Board to
consent o the our client’s adoption, use and registration of the proposed trade-mark
RAMP because:

{a) there will be no confusion between the use of the mark RAMP by our
client and by the Board; and

(b our client 1s not attempting to attract the benefit of any goodwill the Board
hag established in and to its RAMP mark and RAMP Website.
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